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the Company

Versace 19.69 Abbigliamento  Sportivo Srlwas established in Milan, by AlessandroVer-
sace, in 2001 With his expertise and long experience in design and fashion, Alessandro
Versacecreated a concept highly dominated by the ltalian elegance, style and quality .
Nowadays, Versace 19.69 Abbigliamento Sportivo Srl, continuing this tradition and van-
guard, creates an individual style of lines, forms, and materials, following the contemporary
trends and the consumersidifferent needs.

our Mission

Versace 19.69 Abbigliamento Sportivo Srlfocuses on quality preservation in all the
fields of the brand@ activities . It keeps alive its tradition and elegance through a contin-
uous procedure of creation and innovation in the field of fashion and the general
trends. Each step at the brand& evolution within the company but also in new co-
operations, is characterized by cautious attendance, in order to assure quality without
compromise.

The company sets out the guidelines and the requirements of its activities, by highlighting
and safeguarding its unparalleled mark.

our Values

Quality - In every field of corporate activity, quality safeguardsthe result and the end
product, aswell asthe companyd image throughout the world .

Accountability - Towardsthe brand, the products, the consumer.

Creativity - Continuous research and observation of the internatiopal trends and needs
of the consumers, with originality and imagination for the proper uiz ation of the brand.
Enterp reneurship - Proper partnerships throughout the world result to a continuous and
stable development and evolution of the brand.




Businesslio Date

A LadiesApparel

A Men Apparel

A Kids Apparel

A Men & LadiesBags

A Men & LadiesShoes

A Men & LadiesUnderwear

A Men & LadiesOuterwearJackets
A Hanging Footwear& Slippers
A Hoisery- Ladies& Kids

A Fine Jewerly

A CostumeJewerly

A Sunglasse# Optical Frames
A Cosmetics& Hair Care

A Kitchenware

A Dinnerware, Glassware

A Fabrics

A HomeTextiles& BedLinen

A 19v69 Italia Stores
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Brand Positioning

BRAND POSITIONING
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CLASSIC SPORTY TRENDY HIGH FASHION




Our presence

EUROPE



